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CP-V/IManagement Ac/DSE-1(5.3.1CG)/20

B.Com. 5th Semester (General) Examination, 2019 (CBCS)
Subject : Management Accounting
Paper : DSE-1 (5.3.1 CG)

Full Marks: 60

The figures in the right hand margin indicate SJull marks

Candidates are required to give their answers in their own words
as far as practicable.
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Answer any fen questions of the following : 2x10=20

wEERE (¥ @A G 2AE Ted A6 :
(a) What is meant by Management Accounting?
sfasrem ZARTs F=e S @a?

(b) What is a composite ratio?
f= saere Jie

(c) Name any two solvency ratios used by a firm.

@zl oAfSPTa TNy @St AR FAW T YITE Fo [ANTETT A (G0 |
(d) What is a cash budget?

qF SO ¢

(e) What is liquid ratio?

TIEE TAATS 2

(f) What is meant by Budgetary control?
MG WG e e F @R

(g) What is master budget?
wig ances Fe

(h) What is a financial statement?

wifde fraad@ Fe
(1) What do you understand by the term ‘Proprietors’ Fund’?

TfEFE Bz2fd| e A @2
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CP-V/Management Ac./DSE-1 (5.3.1CG)20 (2)
() What is ploughing back of profit?
TER iRt R
(k) Name any two ratios used in measuring the efficiency of assets of a business concern.
G PR a%ﬁmwﬁswwwﬁmwm,ammmﬁwwmml
(1) What do you mean by revenue statement ratio?
Gfefe Read sigeie @ere 9 @
(m) What is zero based budgeting?
“fsies s e

(n) What is ratio analysis?

TS ey fe

2. Answer any four questions of the following: 5x4=20
Fefeife & @ s s Tea me o
(a) Discuss briefly the scope of Management Accounting.

ﬁw%@wwﬁf&w«ﬁmwwml

(b) Write short notes on:

A Bl e ¢
(i) Debt-equity ratio
G-I Sits
(ii) Return on investment

A7 ez afew

(c) Distinguish between estimated cost and standard cost.

SER® AW ¢ TS A@ W w412 |

(d) Write a short note on Variance analysis.

mmmﬂwﬁmw@ﬁaﬁwmw

(e) Distinguish between fixed budget and flexible budget.
&z et e sfFefin wess Ny v

(f) Discuss briefly, the limitations of accounting ratios in interpreting financial statements.

wifdes Readl Rerer cwa B sk SIATST AsiametioR Hermrs WA ) |
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AL AP . N 9 y Yoz )
-‘. .'\lL\\\t[ any two questions of the [0“0“,“1“: 1 0x e M)

RefaRe @ ooy ¥ simia Baa e ¢

(@) Point out the major points of difference between Financial accounting and Management
accounting,

Wi Roitaams @ sifdsterm G we e oo fo o

(b) Given the following information of a company at the end of 2018, find out the missing
information of the Income Statement and Balance Sheet:
Net Sales Rs. 5,00,000
Debtors’ Turnover Ratio based on Net Sales 2
[nventory Turnover Ratio (on Cost of Sales) 1.25
Fixed Assets Turnover Ratio (on Net Sales) 0.8
E Debt-Total Assets Ratio 0.6
‘ Net Profit (after Tax) Margin 5%
Gross Profit Margin 25%
Return on Total Assets (Net Profit after Tax/Total Assets) 2%

Income Statement for the Year ended 31st December, 2018

Net Sales

Less : Cost of Goods Sold

Rs,

5.00,000

Gross Profit

..............

Less

: other Expenses

..............

Earning before Tax

..............

Income Tax @ 50%

Earning after Tax

..............

Balance Sheet as on 31st December, 2018

Rs. . " Ra.
Baplty: . -« - = ] ks Net Fixed Asm; H
Long-Term Debt -~ | vawiia Inventory |
Short-Term Debt 1,50,000 Debtors |
Gl -0 A Ll

(Reafer =psi whan)




CP-V/Management Ac./DSE-1(5.3.1CG)/20 (4 )

(c)

(d)

Explain the process of preparing cash flow statement as per Ind AS-7.

eren R A TS (Ind AS-7) SHEr 5w o4z faad amred oEfeh ane
FAl

Calculate Material Cost Variance, Material Price Variance, Material Usage Variance and
Material Yield Variance from the following data:

Standard : 100 kg of material for 70 kg of output.
Standard price : Rs. 2 per kg.

Actual output : 21000 kg.

Material used : 28000 kg.

Cost of material : Rs. 50,400

Giafa =% wae)



(5) CP-V/IFOMM/DSE-1(5.3.2CG)(OR)/20

B.Com. 5th Semester (General) Examination, 2019 (CBCS)
Subject : Fundamentals of Marketing Management
Paper : DSE-1 (5.3.2 CG) (OR)

Time: 3 Hours Full Marks: 60

The figures in the right hand margin indicate full marks.

Candidates are required to give their answers in their own words
as far as practicable.

A AT TS el oI |
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1. Answer any ten questions: 2x10=20

@ I 75 e Te wie 3
(a) Define marketing.
Rsta-az wcEr we |
(b) Mention one point of difference between selling and marketing.

fAraead 3z Redea iy % “Aide @t

(c) What is online marketing?
TR fAsds Jie

(d) Define market segmentation.
e fAerEma @ @l

(e) Define marketing environment,
ol AR F@ @l |
(f) What is quantitative marketing research?

sAfgseste R siradr e

(g) Mention two factors that influence consumer behaviour.

(SIFR WHINE eifde @ 977 g [Ew S s

(h) Define product life cycle.
AT GIRAGE-97 A |
(i) What is marketing mix?

fariq foee ot A



CP-V/FOMM/DSE-1(5.3.2CG)(OR)/20 (6)
(j) What is a brand?
S IE AT
(k) Mention two importances of packaging a product.
9FM AR (MCFECIICET Ao oFY SEd I |

. M »
(I) Mention two factors that influence the selection of distribution channels of a marketing

firm.

ReidR ol 3% A [ew 4t Reasy few e @@l

(m) Define advertising.

@it wig@ wa |

(n) Mention one point of difference between personal selling and direct marketing.

IEste R ¢ ders Relm g @3l 2y See |

(0) Mention any two pricing strategies that a marketing firm may use.
ﬁﬂmmwmmmﬁtmmmﬁmmm@mwﬂmr

2. Answer any four questions : (I+4)x4=20
I BT AR Teq wie ¢
(a) What is consumer behaviour? What is the importance of studying consumer behaviour?

c@@awqmaﬁ?quww\ﬁwﬁ?

(b) Whatis marketing research? Briefly discuss the different techniques of marketing research.
Rt stz Ve st sicaenm Rfen R TR S |

(c) What is target market selection? Briefly explain the different bases of market segmentation.
Target’ I f7iom S arwm Rerora fafen fefenf sepmrer [ =

(d) What is promotion of a product? Discuss in brief the

different types of promotion in
marketing.

<30 *Melr oot B2 Rotorre Ry P 251 (promotion) sz FRCFCH SIS w031 |

(e) What is selling? Explain in brief the Scope of marketing,

Rerwed B2 fovem R TRCFCA 141 |
(f) What is labelling of a product? What is the im

portance of labelling?
AT ERRR S e 9 TR0 vy §

G
r ———




(7) CP- V/FOMM/DSE—1(5.3.2CG)(0R)/20

3. Answer any mo questions:

(2+8)x2=20
et BT s e whe

(@) Define service marketing. Discuss in detail the evolution of marketing in the world of
business.

G Reetag jeea (T P woles Rsieigrg Radq fRwfresia AL $a |

(b) What is product mix? Discuss in detail the different stages of a product life cycle,

AR Bl pirs qee p AR bt ey yiotefe fawiie s Al |

(¢) Define pricing. Explain the different factors that influence

the determination of pricing
policy.

S{ﬁmmﬁﬂ’mmw@mqmmmﬁﬁfmmmaﬁa@@wﬁﬁﬂwﬁ
I AT

(d) Who is a middleman? Discuss in detail the different types of distribution channels that
a marketing firm generally uses.
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