B.Com Semester-V (Honours) Examination 2020
Subject: Indian Financial System
Paper-5.4.1 CH (DSE-2)

The figures in the margin indicate full marks.
Candidates are required to give their answers in their own words as far as practicable.
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Time: 3 Hours Full Marks: 60

1. Answer any six questions: 5x6=30
T FF BIG TEE TeF WIS

a) Briefly describe the stages of factoring services. 5
e (RE SISl @ I FET

b) Briefly discuss the importance of commercial banks. 5
FAEF TRET SF7 REE AT FE]

c) State the functions of capital market. 5
YA IO IR [Fge F@AT

d) Mention the main functions of Merchant Bank. 5
MET TFTRED I IO SEy FE

e) Briefly explain the securitization system. 5
Securitization IR G AT FET|

f) Discuss briefly the importance of financial intermediaries. 5
AT THFSFINT SFF T AT FET|

g) Distinguish between primary and secondary equity markets. 5
AT 3 (N 3PRC IONET N FET|

h) Briefly explain the importance of NBF services in India. 5
©H© NBF AFEIE 379 TEE T FET

2. Answer any three questions: 10x3=30
T @ fea JF Ted wias

a) Narrate the advantages of investing money in mutual funds. 10
BISEI SIS o Rfa@msa Esfe &g ms)

b) Mention the features and importance of Indian money market. 5+5
TRGIY B IONET [ 3 3FY T@EN IA]

c) Discuss the functions of Development Financial institutions (DFls). 10
SaEe ANE Ao FOSfT AETeAT FET

d) Describe the functions of intermediary financial institutions. 10
AT FTTFE KIS FoFT I/ F@ET

e) Narrate the features of Treasury Bill Market in India. 10

SR GOt 39 IoTEs @FEsfag e wms)



B.COM 5" SEMESTER (HONOURS) EXAMINATION 2020
SUBJECT: ADVERTISING

PAPER: DSE-2 (5.4.2 CH)

TIME: 3 HRS FULL MARKS: 60

The figures in the margin indicate full marks

Candidates are requested to give their answers in their own words as far as practicable

1. Answer any six questions from the following: 5x6=30
s eafer N0ay (T (I =3 20 T wis|

a)

b)

c)

d)

h)

Discuss the nature of advertising.

Rreatita &S ST S

Explain the process involved in the selection of target audience.

ERIERIGIO K PPECE M (RO RICE I &)

“30 seconds television commercial is the most effective way to advertise the product” -

Give your argument.
30 OIS 93l (Bl 2bi 5oy Reat=I(g FRCHC FIHE TAR'- (ol I are|

Do you think that celebrity endorsements are sure shot way to achieve success? Why or

why not?

LTSI T TR SCAAC [ QI e SEAS S THCSA] 212 ICT A IR (o S2AJ[
(R 7?7

Write a short note on advertising effectiveness in terms communication effects.
CICT 2SR (LY [ea1ts SRS Sofe 9 725 BieT (=1l

Evaluate the arguments for and against advertising to children.
AR Ty RGatoiTa 0% @ RATT Jealor e s

“Internet has emerged as a very popular medium of advertising in the recent past”. Do

you agree? Give arguments.

RGE1ITT ST ZAICR AF2SF SO SFGIeT Y33 Tfels 20 Trar’ — il 5 wsarey Ifew mie)
Discuss in brief some of the “post-testing” techniques used to measure advertising
effectiveness.

et ST TB13-9 FCEFH T@F 2K (ST HLTHC! A S|

2. Answer any three questions from the following: 10x3 =30
e ealer S0 (T (I foah 2Te ek wie)

a)

b)

Discuss in brief the characteristics of any four advertising media available to an
advertiser for advertising his products.

GFG REATION P10 O T NG Gy &IROCl) MR fera Ay C (PICA1 biiba Cafigy
ALTFCA SO ST

Discuss the various issues to be considered while preparing Ads for different media.




c) Describe qualitative methods of advertising budgeting.
fa19( JCSCET @ORIBI AF SR ST I

d) What are the various ways of evaluating “sales effect” of advertising?
Riestsitas fera erel e Ko eemef & [ 2

e) Discuss various types of advertising agencies.
o @ela Reai=(at 725 e T 7S ST FC




